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Company ProfileCompany ProfileCompany ProfileCompany Profile    
 
    
    
About DadaAbout DadaAbout DadaAbout Dada Dada S.p.A. (http://dada.dada.net) is a leading international provider of 

community and music oriented entertainment services which offers 12 
million people in over 40 countries of the world the opportunity of 
expressing themselves, having fun and making new friends via web and 
mobile.  
 

ShareholdingShareholdingShareholdingShareholding Dada is listed on the Italian Stock Exchange (MTAX STAR Segment: DA.MI) 
and the Dada management and founders own 12.54% of the share capital, 
and the RCS MediaGroup, have an approximate stake of 46.54%. 
  

ResultsResultsResultsResults During 2007 the Dada group generated consolidated revenues of Euro 
158.5 million, representing a year-on-year increase of 42%, consolidated 
EBITDA rose to Euro 22.2 million (+41%). 
The company forecasted consolidated revenues for 2008 at over Euro 190 
million. 

 
*** 

 
ExperienceExperienceExperienceExperience Dada’s experience comes from over 10 years of managing both superEva 

(www.superEva.it) and Clarence (www.clarence.com), among the first 
Italian consumer-oriented web portal networks. These sites were 
successfully transformed from “generic” sites into successful web portals 
offering a mix of web and wireless products and services. 

 
Business UnitBusiness UnitBusiness UnitBusiness Unit    Today Dada is organized around 2 main business areas: Dada.netDada.netDada.netDada.net 

(community & entertainment services focusing on the music movement) 
and Dada.ProDada.ProDada.ProDada.Pro (professional services for the presence & advertising 
services on the Net).  

 

Dada.netDada.netDada.netDada.net The consumer offering of Dada - expressed through the community 
Dada.net (www.dada.net)– is characterized by a rich range of digital 
community and entertainment products and services for Mobile 
Entertainment and Community. These services are accessible both via PC 
and mobile device (the latter using SMS/MMS technologies and on the 
“Decks” - the micro-portals of the main mobile phone operators). The 
uniqueness of the Dada services is the collection of a vast number of 
applications and a rich library of content, from Entertainment/Infotainment 
to Social Networking and Dating, into one single all inclusive subscription, 
accessible via web and mobile. 
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Dada.ProDada.ProDada.ProDada.Pro Through its business unit Dada.Pro and the brand Dada AdDada AdDada AdDada Ad, Dada is able to  
develop advertising solutions on the internet as well as on the UMTS 
portals of mobile phone operators. Dada Ad is in fact the advertising 
agency for Dada and exclusively manages advertising spaces on 3 Italia and 
Vodafone, in addition to advertising spaces on well-known websites and 
portals.  
Dada.Pro also combines the activities of Register.it S.p.A.Register.it S.p.A.Register.it S.p.A.Register.it S.p.A., historic leader 
in the registration of internet domains and the management of the online 
presence of people and companies, which in 2006 acquired Nominalia S.Nominalia S.Nominalia S.Nominalia S.L.L.L.L. 
and in July 2007 Namesco Ltd.Namesco Ltd.Namesco Ltd.Namesco Ltd., top players in Spain and the UK in the 
hosting and domain segment. 

 
Other companiesOther companiesOther companiesOther companies Within Dada Group there is also Upoc NetworksUpoc NetworksUpoc NetworksUpoc Networks Inc., a well established 

leader in providing Web and mobile value added services in the USA. In 
addition SplinderSplinderSplinderSplinder and MotimeMotimeMotimeMotime, leading international players in the blogging 
and social networking community and BlogoBlogoBlogoBlogo, the most popular network of 
vertical blogs in Italy. 

  
Dada Entertainment LLCDada Entertainment LLCDada Entertainment LLCDada Entertainment LLC  July 16, 2007 Dada announced the creation of the jointjointjointjoint venture “Dada  venture “Dada  venture “Dada  venture “Dada 

Entertainment LLC”, product of cooperation between Dada and SONY Entertainment LLC”, product of cooperation between Dada and SONY Entertainment LLC”, product of cooperation between Dada and SONY Entertainment LLC”, product of cooperation between Dada and SONY 
BMG MUSIC ENTERTAINMENTBMG MUSIC ENTERTAINMENTBMG MUSIC ENTERTAINMENTBMG MUSIC ENTERTAINMENT, which is aimed at developing a new 
offering of entertainment and services accessible via web and via mobile. 
50% of Dada Entertainment LLC will be held by Dada and the remaining 
50% by SONY BMG MUSIC ENTERTAINMENT. 
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Consolidated Financial Results Consolidated Financial Results Consolidated Financial Results Consolidated Financial Results     
 
Euro MLN (*)Euro MLN (*)Euro MLN (*)Euro MLN (*)    2003200320032003    2004200420042004    2005200520052005    2006200620062006    2007200720072007    
RevenuesRevenuesRevenuesRevenues    29.7 48.4 69.9 111.4 158.5158.5158.5158.5    
EBITDAEBITDAEBITDAEBITDA    1.7 6.1 12.7 15.7 22.222.222.222.2    
EBITEBITEBITEBIT    -9.0 -0.3 8.0 10.8 15.815.815.815.8    
Net ProfitNet ProfitNet ProfitNet Profit    -24.9 -2.7 7.2 12.5 12.512.512.512.5    
ShortShortShortShort----term Net Financial Positionterm Net Financial Positionterm Net Financial Positionterm Net Financial Position    15.4 18.0 23.0 11.8 10.410.410.410.4    

    
(*)2004, 2005, 2006 e 2007 IAS IFRS GAAP; 2003 GAAP. 
 
Key Figures 
 
• 570 highly skilled professionals 
• Over 40 countries served 
• 47% of turnover is international 
• Daily net addition of 40,000 new subscribers worldwide 
• 67% of revenues from Web & Mobile value added services 
• Strong organic growth (FY 2007 Rev: €158,5 mln, +42% vs 2006 YoY) 
• Highly profitable business model (Ebit Margin: 10% and growing)  
• 2008 Guidance = Rev: over €190 mln 
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HistoryHistoryHistoryHistory    
    
The beginning    Dada S.r.l. started its activities in January 1995 from the entrepreneurial 

and professional initiative of Paolo Barberis, Angelo Falchetti, Jacopo 
Marello and Alessandro Sordi, following years of research in the field of 
digital communication. 
Dada started its business by offering a connection payment service and by 
developing Dada Web City, a portal where web users could find a space to 
develop their personal interests. 

    
The Brand From the beginning, Dada (Design Architettura Digitale Analogico or Digital 

Analogue Architectural Design), aimed to create a virtual and interactive 
city to experience the Net in innovative ways. 

 
Development In order to meet the demands of a constantly evolving market, the 

Company extended its range of services and soon became a global Internet 
Company. Dada was one of the first Italian operators to offer value-added 
services and products in the hosting, housing and professional web 
development field. 
Dada’s positioning as an innovative    Internet Company was confirmed by the 
choice of ICANN (Internet Corporation for Assigned Names and Numbers) 
who in June 1999 accepted Dada, the first Italian company, into the 
Shared Registry System for the registration of general domains .com, .org 
and .net. The portal www.domini.it, specifically dedicated to individuals and 
businesses wishing to register one or more domains (either Italian or 
international), thus became one of the main Italian web sites for 
establishing an Internet presence. 

 

SuperEva The creation of superEva saw Dada take another leap into the future in 
1999.  SuperEva was the first Italian search engine system using the local 
language and sophisticated services. 

 

Going Public    On June 29, 2000, Dada went public and became listed on the MTAX 
Italian Stock Exchange: since then it has launched an impressive acquisition 
plan allowing it to create the flexible structure that characterises the Dada 
group today. 

 
Branding Strategy In 2006, Dada created a new branding strategy to identify its services in a 

consistent and effective way, in Italy and abroad. “Dada.net” became the 
umbrella brand for the web portal of Dada’s complete consumer offering 
with all its community and entertainment services. The creation of the new 
logos which are more lively, attractive and full of emotion signalled the 
next step in the evolution of the company. 
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ContactsContactsContactsContacts 
Dada S.p.A. 
Via della Braida, 5 
20122 Milano    
http://dada.dada.net 
    
External Relations:External Relations:External Relations:External Relations:    
Serena Santolamazza 
phone +39 02.54027718 
fax +39 02.54027749 
e-mail serena.santolamazza@staff.dada.net 
 
Investor Relations:Investor Relations:Investor Relations:Investor Relations:    
e-mail investor.relator@staff.dada.net 
 

 


